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PT SportSuite - Connecting sponsors
with digital sports communities

PT SportSuite is serving gold-standard global sports bodies
that are adopters of this digital refocus.

With a mature and proven digital platform ecosystem and
experienced team, PT is primed to partner with sports
organisations to provide innovative branded sports media
ecosystems that enhance sponsor value and visibility.
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What we can achieve together

CUSTOMER ACQUISITION
AND DATABASE
GROWTH

UNDERSTAND YOUR
DIGITAL AUDIENCE
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JOIN THE TRIBE

FIRST NAME * LAST NAME *

Please enter your first name Please enter your last name
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Please enter you email address Select from the dropdown .
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FAN AND ATHLETE
ENGAGEMENT WITH
SPONSOR BRANDS
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UGC CONTENT
ACOQUISITION
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VIDEO STREAMING

WEBSUITE
Offering sponsor value

and ROl throughout the MOBILE APP SUITE
digital value chain

The following PT modules will form part of any

rollout of the PT SportSuite digital media ecosystem UGc FAN PORTAL

- powering brand activation and sponsor value.

MEDIA RIGHTS WORKFLOW
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SPONSOR INVENTORY

Digital brand identity

Our specialist design team will work alongside
you to ensure your sponsors are integrated
into any website and/or app implementation.
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SPONSOR INVENTORY
Dynamic advertising and
monetisation

Targeted advertising - Measure and track
user activity and consumption across web,
app and video OTT to deliver advertising
based on the user’s profile.

Increase monetisation and commercial return

with advertising that resonates with the
user’s interests across all touchpoints.
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LEARN MORE

Achim-Baden Squash & Fitness Centri

Long Cycling pants for sale

Ante nullam pellentesque amet et. Felis amet nisl enim
[ @ cuis tincidunt elit mauris. Enim pellentesque velit {
porttitor pellentesque pellentesque sagittis. Faucibus

semper gravida cursus euismod. Tempor dui orci nec

l.llORLD SOUASH OFF pulvinar. Amet donec in mattis orci.

Improve yc
squash know!
Join today fc

Challenger Tour action will be coming
different continents this week as North America, Europe
and Oceania host avents for nlavers to trv and canture




SPONSOR INVENTORY
Display advertising

Brand awareness - Increase familiarity, interest
and remarketing opportunities for your
sponsors across web, app and video OTT fan
platforms with visually appealing display
advertising.

Inventory of display advertising slots in various
sizes available across the PT ecosystem.
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SPONSOR INVENTORY

Sponsored fan UGC*
campaign portals

YOUR K ¥y
SPONSORED CHALLEN Se? ™"

ey

UGC sponsored campaigns to activate
engagement - allowing you to reliably,
consistently collect unique, authentic fan
generated branded media content.

43 DAYS LEFT | #TRAVEL BL SPONSORED CHALLENGE

Drive user and data acquisition via sponsored 43 DAYS LEFT | #YOURCHALLENGE

Fan Challenges and reward this engagement
with prizes, discount incentives and more.

*UGC: user generated content
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2% 0%

Brands believe that UGC helps them to Consumers find user-genera
connect with their customers and
foster customers’ trust in the brand

apt to believe what existing cus
post about a brand and less like
trust flashy promotions

7% &%

Brands are using UGC to share Millennials claim that UGC influ
authentic content with their audience some or most of their purchase

*UGC: User Generated Content
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https://www.prnewswire.com/news-releases/new-study-shows-user-generated-content-tops-marketing-tactics-by-influencing-90-percent-of-shoppers-purchasing-decisions-300475348.html
https://www.prnewswire.com/news-releases/new-study-shows-user-generated-content-tops-marketing-tactics-by-influencing-90-percent-of-shoppers-purchasing-decisions-300475348.html
https://tubularinsights.com/earned-media-rankings-youtube-octoly/
https://tubularinsights.com/earned-media-rankings-youtube-octoly/
https://tubularinsights.com/earned-media-rankings-youtube-octoly/
https://socialmediaweek.org/blog/2016/06/key-stats-best-practices-millennials-user-generated-content/
https://www.marketingcharts.com/industries/automotive-industries-20915
https://www.salesforce.com/blog/
https://www.salesforce.com/blog/

SPONSOR INVENTORY

Athlete UGC* media
campaigns

Athlete generated content collection.

Commission and collect branded athlete/player BEHIND THE S

generated content across leagues and

multi-team environments for branded 46 DAYS LEFT | #BEHING :

marketing and social campaigns. SPONSOR ?‘
() ) oo

The PT Athlete Zone standardises athlete/player

content submissions, allowing you and your
sponsors to benefit from the athletes’ ability to P — TRAINING DAY MADNESS

power engagement and

% 31 DAYS LEFT | #TRAININGDAYMADNESS
brand recognition on a new level.

*UGC: user generated content
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Choose a day you want to
watch all live games online

Digital ticket

. £14.99 Bl
allocation

Offer your customers more value or
incentivisation with sponsored, once-off v el i s el

given time throughout 2024
game or season passes to watch matches

onvideo channels at discounted rates or £99.99 -

redemption utilising coupons.
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SPONSOR INVENTORY
Sponsor profiles

Digital sponsor value - More digital
coverage for sponsors profile across
branded web & app properties - including
company info, products and services.
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Search for a sponsor
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SPONSOR INVENTORY
Mediarights access

Your own private sponsor media dashboard -
give your sponsors access to matchday or
tournament media for redistribution
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SPONSOR INVENTORY
News and media feed

Multimedia publishing - news and exclusive
branded content - 24/7 - with integrated
advertising slots and advertorial placements.
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Behind the Scenes:
Preparing for a Match
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Match Preview: looking ahead to this"

LATEST NEWS
Challenger Tour Weekly Preview:
Three Continents Hosts This Week

Challenger Tour action will be coming from three
different continents this week as North America, Europe
and Oceania host events for players to try and capture
the titles and move up the PSA rankings.




Match Centre

Digital Matchday destination - Matchday
sponsors can enjoy branding rights on the digital
Match Centre - giving the full match day picture on
web & app, with live match stream integration,
ticket purchasing, digital passes and sponsored
match day UGC or AR campaigns.
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Tichets © Store- TheClub-  Fandone - Q .Mev

¥ s BN
X My Favourite Team

/i
Customise your feed by selecting your JACKALS
favourite team

My Team Videos . . . .

Team Name Team Name Team Name Team Name
SPONSOR INVENTORY ¢ = o ) o
(] ‘%‘x : '
Team profiles . ® & & &
Warrio — Mewns RobieaTV © Teams © Faturen/Resits © Y U Tichets © Store: TheClub - Fandione -
Branded digital profiles for teams i BRAND
- adigital destination for fans of teams to : - i
get related content and information. b Location Gustavo Franci \v
Team profiles provide more digital real 5 S Ee =
estate for specific team sponsors and/or ‘ i, .
campaigns to be promoted.
Upcoming >
Team Two A“"‘L“’?“’:" Team One
Team One e Team Two
Buy Tickets > 21:00 Buy Tickets >
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Wallis
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SPONSOR INVENTORY
Player profiles

Country

o Sared
D D E 29 %4 Bermuda  09JUL ‘21

PLAYERBIO PLAYER STATS MATCH HISTORY.

Appearances

Branded digital profiles for players - a digital
destination for fans to learn more about the
players, with career and season stats, player
bios and player-specific sponsor coverage.

Each player or athlete has inventory on their
profile for advertising and sponsor exposure
to a new or existing audience base.

Minutes played

2965’



SPORIEIT

THANK YOU

www.ptsportsuite.com



http://www.ptsportsuite.com

